GCSE Business Studies Learning Journey

Curriculum intent: The aim of the Business studies curriculum is to equip students with the appropriate
knowledge and skills needead to develop their employability and identify business problems and opportunities.
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How businessas

Profit = total revenus - totsl costs

Gross Profit = revenue — cost of goods sold

Met profit = Gross profit — expenses

Interest % = [Total repayment— borrowed amaount) =
berrowed amount X 100

Break-even = fixed costs + s=lling price — varizble costs
kAargin of Safety = Actual sales —break-even sales

what are business zims and objectives

Financial: survival, prafit, s3les, market share,
finandial security

Mon-financial: social objectives, personal satsfaction,
challenge, independence and contral.
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